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Fundraising mechanisms observed in practice, are rarely the ones suggested by the theoretical
and experimental predictions. The main focus of this course is to understand the behavior of
rational agents and which mechanisms that foster contribution to charity. In the first lecture, we
discuss the theoretical foundations of public goods contribution and therefore of impure altruism
and fundraising. In the second lecture, we discuss which mechanisms should be used at raising

money for charity when participants are altruistic. Finally, in the third lecture, we discuss prestige

motives, instead of altruism, as a main concern to participate at charity activities.
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